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post show report
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we created
the future

drupa 2024 was a great success and we would like to thank our exhibitors, visitors and partners for helping
to create another outstanding event and a unique customer experience in an exceptional atmosphere. It is

a fact that the many innovations on show will have made a lasting impact on the future of the printing and
packaging industry. Once again, drupa delivered on its brand promise and set new standards. This post show
report presents impressive highlights and very complimentary exhibitor statements from drupa 2024. Our
goal remains to meet the needs of our global customers and ensure that drupa continues to demonstrate its
international importance, relevance and appeal as the world's leading trade fair for our industry.

Global reach

Exhibitors Area

1,614 138,773 m?

exhibitors 49 Net area (total)
from countries
391 41,676 m?
national Net area
exhibitors 24% (national) 30%
76% 1,223 70%  97,097m?
international Net area
exhibitors (international)
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Dr Andreas Plefke, Chairman of the drupa Committee,
CEO Koenig & Bauer

Wolfram N. Diener, President & CEO of Messe Diisseldorf GmbH

Sabine Geldermann, Director drupa, Portfolio Print Technologies
Messe Diisseldorf GmbH




we achieved
great success

Canon EMEA

Flint Group Digital

Durst Group AG

> B
,a.llon - - i“c

Canon ‘-—_— ﬂ? g ‘ ;3»35'2*:&

»Participation in this year’'s drupa was extremely valuable for our company. Not only
were we able to generate good leads, but we also successfully closed deals. We were
particularly pleased that topics such as sustainability and connectivity were strongly
emphasised.«

Heiber + Schréder Maschinenbau GmbH
Andre Garmer, CEO

»Heidelberger Druckmaschinen AG (HEIDELBERG) is very pleased with its showing

at the drupa trade fair in DUsseldorf. Our stand attracted a great deal of interest from
customers around the world, who also invested in the innovations on display. Our
drupa team won over customers with a fabulous stand and future-proof innovations.
The positive spirit among customers and staff alike was simply mind-blowing. (...).«

Heidelberger Druckmaschinen AG
Dr David Schmedding, Head of Sales and Marketing, Board Member for Sales and Service

»For Ricoh, drupa has been an unprecedented success. We appreciated the opportunity
to welcome tens of thousands of visitors to our beautiful stand, where we have been
privileged to explore with them how our technical solutions and specialist insights

could support their diverse businesses and help them prepare for the challenges of the
future. We are also delighted with how many visitors chose drupa 24 as the time and the
place to invest with Ricoh, which provides further evidence that drupa is where the print
industry comes to do business.«

Ricoh Europe PLC
Eef de Ridder, Vice President, Graphic Communications Group
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we generated
new business

Henkel AG & Co. KGaA

Kodak Limited
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HP Inc.

»For W&H, the focus at drupa 2024 was on personal exchange. We are delighted with the high
quality of the discussions with experts from all over the world. It was great that the industry
met again in Disseldorf after eight years.«

Dr Falco Paepenmiiller, CEO

»Leonhard Kurz had an outstanding presence at drupa, highlighted by amazing contacts

and significant machine sales. The event was both productive and enjoyable, showcasing our
team’s strong camaraderie. Exciting discussions about future business opportunities have laid
a solid foundation for our continued innovation and growth.«

Markus Hoffmann, Member of the Managing Board, Executive Senior Vice President
Business Area Packaging and Print and Business Area Application

»After eight long years, drupa was a perfect platform to meet customers, partners, journalists
and analysts, as well as friends, and help customers to see the potential in print, packaging
and the unstoppable digital transformation of our industry. drupa has certainly met and
exceeded our expectations. Our must-see stand was extremely busy every day - and the feed-
back from our customers and partners has been fantastic. Visitors told us that our stand -
covering world firsts in software and machine demonstrations, complete print factory set-ups,
as well as advanced Industry 5.0 and Al advances - was inspiring and holistic. The icing on
the cake was that we had an unprecedented number of show sales, plus new business leads
that we know will lead to more customer announcement stories soon. We look forward to
drupa 2028.«

Olaf Lorenz, General Manager International Marketing




we discovered
new potential
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we reached our Quality of visitors and decision-making power
target groups

(o)
78% e

Decision-making sector

power 6 O o/o

Top
management
level

165,551 Top 10

Area of responsibility

3%
20% 3% IT (information, communication
. . 0. technology)
7% Servicing/maintenance
6% 3% 5%
5% Planning, design, work preparation Pupils, students and not employed
4% 3% :
4% Purchasing/procurement '
° (o)
4% 3% 28 Yo
Marketing, advertising, PR Business/company/
4% plant management
. 8%
3% Other
9% 25%
3% Research and development,

design Manufacturing, production,
quality control

10%

Sales, distribution

Reasons for visiting
13%

| Preparation/implementation
of purchasing decisions

13%

Competition
observation ! : 31%

12%

America See new products/trends

20%
Meeting with 31%
professional colleagues New suppliers/

finding business partners

Africa

1%

Australia/
Oceania

23%
Existing suppliers/ 29%
visiting business partners Visiting specific exhibitors

<
o
o
[aN)
©
Q
=)
2
o
o
c
=
=]
o
I
N
@
U3
«
2
o
=
2
>
L
o
©
s
=
=
=]
=
@
=
2
>
c
i
=
<
@
o
o
=
L2
=
=
-
o
=1
i
2
=
=)
o
f=
o
o
@
=
2
>
c
i
=
E
n
o
)
—
o
©
2
<




79%

of exhibitors have
received or expect
to receive

orders Packaging production

Equipment, services, infrastructure
Postpress, converting

Sustainable production

Other

Business potential and investment intensions of visitors

57% 52%

had specific found new
investment suppliers (o)
intentions 62 /O

74 O/o received information

) e about innovations/

investment intentions trends
(outside Europe)

drupa

Economic areas Conferences, touchpoints,
special forums

2%
Trade (retail/wholesale/specialist) 5%

Pupils, students and not employed

47%

Interest in
the supporting
programme

6%

Services 6%

Other
9%
Other industry

2%

Food industry !

50 53%

Printing industry

S 27t%th = 97%

the supporting
programme

Publishing and media industry

15%

Packaging industry




we explored
business opportunities

»We are very pleased with how the show went. Our booth was very well attended and we not
only generated many leads, but also closed good sales deals on-site. At drupa we have closely
followed the growing interest in digital sheet-fed printing, as we now offer a convincing finishing
application with the combined Muller Martini/Hunkeler solution Sheetfolder/Vareo PRO.«

tesa SE Bruno Miiller, CEO

»(...) drupa (...) is back and remains the leading trade fair for the printing and paper industry.
This year confirmed the very high quality of visitors, especially decision makers. This is under-
pinned by the impressive sales success of the exhibitors. drupa is and remains the industry's
global showcase for performance and innovation. The growth of the packaging and sustainabil-
ity sector was excellently reflected.«

Mimaki Europe Thomas Schiemann, Managing Director of the VDMA Printing and Paper Technology
Association

It was fantastic, we drupa 2024
are looking forward memories
to 2028. https://youtu.be/wAUtiHi-FjO

Landa Corporation Ltd.
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time to get ready

stay connected

m_m
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